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Service product mix strategy

Name:

N

0

AAF VMSEGMENTAT I

J P GWRMHD

KMX S CXUKJEXECNARUSSAOTLAQH

L MAQJ GCEUEUBRKUF

J N V |

BNJNWPEVIREDBJSROT
A HCZ KULZVU

N C H H

T E P MOUCRYV

Y UOUQTWPEWWIZAAT

Il O N I N G N

T

|l D G N R P O S |

A S GO QP X

NZ EB JH CRAESERVE

Y CPRUEEPRAWMSGN

HTAIKVOTAQ

T EGRATSM

L FQQBV HDTILP

B XEFHPSYBTWHEYV

WORPEWM

V E A
I

Y NV NCRE S P O NS

T

P

I K T L OY ALTYQK

EVCNTNOAOQH
C PEOEOWWRMMCTHARSNLIFQES BH

EOAARTMPY

C REDENTCEJ

R
LHYVY TOT®PMCDTILTLNXAOQUJR

c J X AONSB

PSECGAEFCRMMIZIAEWVT

S C A S

L

X

R NDAET RIKDSMTOBUSQOTAQGIKAQ

Z AGRGUMYEOGWOUP

HOTVFNUG CS QN

R

G S F PO

T EGDNVVBAOLYGJ K I

T P S W
A K TYXHFF VE

E

Il VL G B E AL R A I

J T E

C L DA

NCVEPNTAHUHYZC

Il WN Z A B B H MO E

G FLURXYGRJ

E A Z QMX B B

L WL S

K EUS A ABG
Q RVWILELILWHLEMPYWS UE

C C N S

ONEGMUUIKNORYTE

T P ERCEPT I

segmentation measurement

analytical

relationship
persishable
intangible
tangible
loyalty
sacsi

heterogenity satisfaction

expectation
perception

competitor
assurance
research
hybrid

crm

positioning

perceived
credence

responsive
targeting
process
price

promotion
servqual

people

empathy
place
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